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Source:  WIPO Arbitration and Mediation Center, International Survey on Dispute Resolution in Technology Transactions
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Chart 9: Technology Agreements Concluded by Respondents Leading Most Often to 
Disputes
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Annex 3 

 

Source:  WIPO Arbitration and Mediation Center, International Survey on Dispute Resolution in Technology Transactions

Chart 12:  Main Considerations When Negotiating Dispute Resolution Clauses
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Annex 4 

 

Source:  WIPO Arbitration and Mediation Center, International Survey on Dispute Resolution in Technology Transactions

Chart 16:  Relative Use of Court Litigation, (Expedited) Arbitration,
Mediation, Expert Determination

 

 

 

Source:  WIPO Arbitration and Mediation Center, International Survey on Dispute Resolution in Technology Transactions

Chart 17:  Relative Time and Costs of Resolving Disputes through Court Litigation, 
(Expedited) Arbitration, Mediation, Expert Determination
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Annex 5 

 
 

Total Number of WIPO Domain Name Cases  
and Domain Names by Year 

 
 

Year Number of Cases Number of Domain Names 
2000 1857 3760 
2001 1557 2465 
2002 1207 2042 
2003 1100 1774 
2004 1176 2599 
2005 1456 3312 
2006 1824 2806 
2007 2156 3545 
2008 2329 3958 
2009 2107 4685 
2010 2696 4367 
2011 2764 4781 
2012 2884 5084 
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Annex 6 
 
 

Geographical Distribution of Parties in WIPO Cases in 2012:  Top 25 
 

Complainant No. of cases Respondent No. of cases 
United States of America 798 United States of America 784
United Kingdom 280 China 500
France 279 United Kingdom 192
Germany 243 Australia 158
Denmark 226 Netherlands 93
Switzerland 169 Spain 88
Italy 156 Panama 63
Liechtenstein 101 Canada 59
Netherlands 80 France 58
Sweden 65 India 54
Spain 61 Turkey 52
Brazil 57 Republic of Korea 51
Canada 45 Indonesia 48
Turkey 43 Russian Federation 45
Australia 42 Brazil 38
Austria 33 Switzerland 37
India 26 Germany 34
Luxembourg 22 Mexico 29
Mexico 22 Bahamas 29
Belgium 15 Japan 26
Japan 14 Ukraine 23
China 9 Thailand 22
Republic of Korea 8 Viet Nam 21
Colombia 7 Saint Vincent and the Grenadines 20
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Annex 7 
 

 
Geographical Distribution of Panelists in WIPO Cases in 2012  
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Other (12%):  represents panelists from 28 further countries.
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Annex 8 

 
Areas of WIPO Domain Name Complainant Activity (2012) 
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Annex 9 

 
 

Sample of WIPO Domain Name Cases (2012) 
 
 

Area Sample Cases 

Automobiles American Automobile Association, Aston Martin, Audi, 
Bentley, BMW, Cadillac, Chevrolet, Corvette, Ferrari, Ford, 
General Motors, Honda, Michelin, Porsche, Volkswagen, 
Volvo 

Banking and Finance ANZ Bank, Banco Bac San José, Barclays, Comerica, 
Crédit Agricole, Crédit Mutuel, Denizbank, Deutsche Bank, 
Intesa Sanpaolo, KPMG, MasterCard, Merrill Lynch, 
Raiffeisen, Royal Bank of Scotland, Banco Santander, 
Standard & Poor’s, Tesco Finance, VISA 

Biotechnology and Pharmaceuticals Bayer, Boehringer Ingelheim, Eli Lilly, F. Hoffman-La 
Roche, Ferring, Genentech, Merck & Co, Mundipharma, 
Novo Nordisk, Pfizer, Sanofi-Aventis, Schering, Walgreen 
Company, Zambon 

Education American Council on Education, Brandeis University, 
Educational Testing Service, Instituto Tecnológico y de 
Estudios Superiores de Occidente, Santa Fe University of 
Art and Design, Tufts University, University of Georgia, 
University of Vermont,  

Electronics Apple, Canon, Dyson, Electrolux, Elkjøp, Epson, General 
Electric, IBM, Osram, Panavision, Research in Motion, 
Samsung, Siemens 

Entertainment Ana Rosa, Avid Life, Columbia Pictures, Deezer, 
DreamWorks Animation, iTunes, Marlon Brando, MTV, 
Ubisoft, Viacom, Virgin Entertainment 

Fashion Aldo, Belstaff, Bikkembergs, Cerruti, Dr. Martens, Eric 
Bompard, Karen Millen, Lacoste, Lush, Missoni, Monsoon, 
Paul Frank, Pepe Jeans, Peuterey, Vans 

Food, Beverages and Restaurants Arla Foods, Barilla, Betty Crocker, California Milk 
Processor Board, Coca-Cola, KFC, Lavazza, McDonald’s, 
Nestlé, PepsiCo, Red Bull, Rémy Martin, Wagamama, 
Yoplait 

Heavy Industry and Machinery Areva, BHP Billiton, Caterpillar, ENEL, Gazprom, General 
Electric, Gestamp, Grundfos, Mahindra, Palfinger, 
Petrobras, PLC Construction, Qualival, Saudi Arabian Oil 
Company, Schindler, Statoil, Suncor Energy, Tata Group, 
Tractor Supply Company 

Hotels and Travel Accor, AISA Cruises, Excellence Resorts, Expedia, Four 
Seasons, Holiday Inn, Hyatt, Ibis, Inter-Continental, La 
Quinta, Marriott, NH Hotels, Novotel, Scandic, Sebel 
Hotel, Sheraton, Six Continents Hotels, Sofitel, Starwood, 
Swissôtel, Westin 

Insurance Allianz, Allstate, AXA, Caja de Seguros Reunidos, GEICO, 
Jackson Life Insurance, Mapfre 

Internet and IT Autodesk, Citrix, Facebook, Frostwire, Google, Hewlett 
Packard, IBM, Intel, Microsoft, Rediff.com, SAP, Skype, 
Tumblr, WhatsApp, Yahoo!, YouTube 
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Luxury Items Armani, Bottega Veneta, Burberry, Chanel, Christian Dior 
Couture, Davidoff, DKNY, Dolce & Gabbana, Etro, Fendi, 
Frey Wille, Goyard, Gucci, Hermès, Hugo Boss, J. Choo, 
Marc Orian, Moncler, Prada, Richemont, Rolex, Salvatore 
Ferragamo, Swarovski, Zegna  

Media and Publishing Advance Magazine Publishers, Arnoldo Mondadori 
Editore, CBS, ESPN, GQ Magazine, Grazia, Hemmings 
Motor News, Jorge Luis Borges, Kemosabe 
Entertainment, Lagardère, Marvel Characters, MBC, 
McGraw-Hill Companies, NBC, Oxford University Press, 
Time Out, Vogue 

Retail ALDI, Auchan, Bandai, Barra Shopping, Calzedonia, 
Conforama, Costco, Fnac, Galeries Lafayette, IKEA, 
Leclerc, LEGO, Mattel, Palacio de Hierro, Shaw 
Industries, Wal-Mart 

Sports Beachbody, Brunswick Bowling, Campagnolo, Cobra Golf, 
England’s Premier League, Glascow 2014, Juventus 
Football Club, NCAA, Oakley, Paris Saint-Germain 
Football, PGA Tour, Saint Andrews Links 

Telecom Atea Danmark, BT España, Claro, Deutsche Telekom, 
KPN, Mobsat, Motorola, O2, Telefonica Brasil, Telstra, 
Turkcell, Verizon, Vivo 

Transportation AIDA Cruises, Air France, Budget, Delta Air Lines, DHL, 
EasyJet, Electo-Motive Diesel, Hertz, Lan Airlines, 
Lufthansa, Monarch Airlines, SNCF, Virgin 

Others Allied Barton Security, Coppertone, DHL, Duracell, 
Gillette, La Tour Eiffel, L’Oréal, Philip Morris, Procter & 
Gamble, Public Storage, Revlon, The Body Shop, Valero, 
Zippo  
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Annex 10 
 

 
 

 Legal Rights Objections under ICANN's New gTLD Program 

Filing a Legal Rights Objection at WIPO: What You Need To Know 

The WIPO Arbitration and Mediation Center has been appointed by ICANN as the exclusive 
provider of dispute resolution services for trademark based “pre-delegation” Legal Rights 
Objections under ICANN’s New gTLD Program. This mechanism forms part of the available  
Trademark Rights Protection Mechanisms for New gTLDs. 

Below are responses to some frequently asked questions about Legal Rights Objections; these 
responses summarize information found in the authoritative ICANN Applicant Guidebook. ICANN 
also separately provides an Objection and Dispute Resolution Fact Sheet. 

 What is a Legal Rights Objection?  
 Does ICANN offer other types of objection options? 
 What criteria will a panel use to determine the outcome of a Legal Rights Objection? 
 When can a Legal Rights Objection be filed? 
 How does a rights owner submit a Legal Rights Objection? 
 Is it necessary for an applicant to file a response to a Legal Rights Objection? 
 What are the main stages of a Legal Rights Objection? 
 How many rounds of pleadings are involved? 
 Are there hearings? 
 Can the parties mediate/settle their dispute? 
 How much does it cost to file/defend a Legal Rights Objection? 
 Are there language requirements?  
 Are there word/page limits? 
 Who are the experts available for appointment? 
 How is the expert panel appointed? 
 What are the remedies available? 
 What happens if there is more than one objection to an applied-for New gTLD? 
 Is the panel’s determination made publicly available? 
 Do parties retain their court options? 
 What is the WIPO Center’s role in Legal Rights Objections? 
 Background on WIPO’s involvement in Legal Rights Objections 
 What trademark protection mechanisms are available after new gTLDs are approved? 
 Additional information on WIPO’s involvement in the Domain Name System 
 Questions? 

 

Legal Rights Objections Toolkit 

 ICANN Applicant Guidebook, Module 3, Objection Procedures  
 ICANN New gTLD Dispute Resolution Procedure 
 WIPO LRO Rules of Procedure 
 WIPO Schedule of LRO Fees  
 ICANN's Objection and Dispute Resolution Microsite 
 LRO FAQs 
 LRO Filing Guidelines 
 LRO Model Objection (PDF) / LRO Model Objection (WORD)  
 LRO Model Response 
 List of WIPO LRO Experts 
 LRO Cases Filed 
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